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1. Brand Architecture
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3. Hofstede
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6. Kheng Tan & En Wu
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7. Perceived Cultural Distance

8. Liu, Li, Cérdenas & Yang
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1. Chen, Lai, Petrick & Lin
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1. Place

2. Kladou, Kavaratzis, Rigopoulou & Salonika
3. Herrero, San Martin, Maria & Collado

4. Brand Architecture
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6. Parent Brand

7. Umbrella Brand

8. House of Brands
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1. Structural Equation Model (SEM)
2. Convenience Sampling
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1. Coefficient of Cronbach’s Alpha
2. Kerlinger

3. Wu & Chen

4. Content Validity

5. Face Validity

6. Back Translation
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1. Martins, Costa, Oliveira, Gongalves & Branco
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1. Composite Reliability

2. Foroudi

3. Japutra & Molinillo

4. Convergent Validity

5. Discriminant Validity

6. Average Variance Extracted



IPA Ol 3 las ol osled cpiin o (s Kiis § olazar! ladllas asliboas 5 \AY

Sl b de OF Olgy uize sls pluedalive Bl 1 Ol e 5 1y (6 Seslbl due & LUls d STy ols)
SOV 5 Foss (NF YAV GG 5 55500553 «BlL) doviw o e )3 55 50 (sla diedalioe
St 5l A Gl AVE [ Ol oS ool Js3 LG mlaw s (35 1,515 0055 45 e 0 (V8AY)
sdalin a5, boler (FTY Y0 O 5 (g5 mt) Lib s glaosle b oosle O Saan 5
nt St ol 23) Gy alie Sl o3l AVECQ1,5 ) (e ile ol S8 alie o355 o0

Celao sl gl STy slsy 038 Jss 6 eM:QMﬁ@bd‘juﬁ%(ﬁz sl Losla ,a

Goioss o piie 1S5 sy s O s

v A | gy
CVYE DS iy )
%% Y S b sl
A ¥ /4 Ol gos ¥

bl e el Sl ol Sl Hde e Sle b g slasl

SR bl e

S lud e O s05
a3 e ol ed e Osa3T 4 (5 S o3I e 03 grelis 1 Olebl pa 1 ey
(s dd s lols) RZ polis 5 (BetR) s o s Gesb 5V PLS 35, 53 hass gl
53 ok syl gl gl dolee Ol o |y PLS (g kil Jue 55 e g0 . Conl 5 L0
L Kos ojle 5 oojle SO e b e O sl Olid sl 28 S b s g S
55 Lol o s i gl ol tojlel iman (VPASYSA YA SIg3 o3l 33l 5Y))
Lol o daly Como 31 0LES 3 280 1/AF 3oyl cpl Jltis &S 55w 53 ol (goltle Jote
Ol i oJsl and 3 b bLS 1 5o )ls A 53 40 Oluwblmbans 53 g5y slaans b Al a3
St 01K 8 35 528 OF ppead 5 5538 Kb b Gl ine 53 o ol [l S 5l

e S S it Olge 5 el T L b nl Gl s o b Bl e sl 5 1/AF

1. Fornell & Larcker



\AD 535S 55 5 sladaaie (g3l g guas 3 Ol o Kap B

i o Cpito 53 0l b DL 53w 8155l 55y e labaly 0T g 5 Ol Sin b
Ol pyas 5 duade 528 L GLT Ol alaily L B3I sddelil Dlidos sgdae 5 4 p s
Al ol plal 5 K p b (Sonp byl deaie o gea 45 03500 pbesd Gl Slosl bel €los 5
XY b ol Sl e gt S a3l Ol 5 IS st o alaly G 03 B
bre ool 03,03 35 oo (gl ol Ol gosl 5 5508 el o oS 208w Ol o 5 o
e 0K 8 55 5 5558 sladkl sgbat Ylassl o Ml o 53 Ol g gl 350 b &S
aaly pl Gogast ys Al el slatass sodan Slasslias b lags opl mlS Al o0 55
oo b Oll gead 5558 Ko s 30 el el Sl (YY) OLISes 5 55,8 o
(G e 533 S 15 Bl 5 e Galed slaans b adS pl ol dd A8 Slslas /N0 e
Lol wdlew a8 o ud 1 O igead Slais 51 dons)) olesw ol Kb b plil

SRR

'1/'2| e x v \\\r.
0 O|O||O“O||O||O|O




IPA Ol 3 las ol osled cpiin o (s Kiis § olazar! ladllas asliboas 5 \AS

& S 4o
s glaade LB 56 Wlg e Ol Kan b5l b il oS ol SIKET G glaazil
S Snral g Ll Onl a2y ormes 5 A3k @il oot ORE S 55 )5S
ol sl ol by A3l SIS H 50 sl dalpt bl 538 slaokial 5SSl ol K S
e 315 ol pemas |y o a3 (6 K 8 iy Sl esdle Ol ) S Ol 5 S b o
S b platacnl 4 b daly 5508 sl s cilsie pll s slal 53 (K55 S an s w
b biale axily a5 Jas )l K38 Cla e Olpee dlge Ol 26
L losiS ple pae b3l lp Al dlgp sl alljle 5 Siomly e 63 Sler
5 sl ot W LG s pd e oy San b 03 Ot w4 ol ply il Ol (Sin b b
S5 S ez Bome Slaly 5o Wb 1 65000 pled Jedly &S 20 s glagdd
S By e 3 S Al flf Sheosbasls 5 lasysall 5w Ol Oded Koa b
ool gt b 5 Lolislad (65155 5 o b 51 Ol SKan b L 018 8 bl (51580 (53l s
S st 5 AL a8 cl Sl Kb ollabis 5 (Kap Ll Gua b baypiS ol s S
b BT 5l slas S w5 (Soa b Sl Lol e skl 4 S 13 (Sa b Sl Ol
S D 55 S SV e S 5 DS (s b Sl aladisad il s
boar g b OSs Gam 3laS plBl LaelKisled s 2S5 K5 S bl 5 Olal Gl 5 K b
asliloto 5l oy (Jd B (Sis b = sl Sl 5 (6 K0 5 slaaslr 5l 0,1 &
Gib 305 e g o Sl (sl ek SO Olpear Bl (Sia b 5 St LT 5 sl
Slapkd cotle gl b 06 & Olssa 1) 5328 (silapdd Dlane b Sl 5 Slls
Sl e bl (Kb o il pome o ohd (s S35 8 Sl 03 5 3pe e olete
Coeal (6 K5 8 Eou 3 sl otls ;O 51 o8l o sead 35up 5 0L 6uw1,¢w‘f o 3

-LSAJJJ"‘ LSJi":’b;)‘)L’)J gi.ﬁ)ﬁ U'" w\wdu@ﬁ LSLQOj.l}‘L: u:"bj:’. (.J)‘J L;Q.OLAJ



% 535S 55 5 sladaaie (g3l g guas 3 Ol o Kap B

Shdies S 5 e K p b SO 5l sl 4 Ledde oS 55 o1 Kis S Ol Ll
S S 8 05 Kl e el GlosldIG (Kin b 5 )l sasienS S slas 0151 oS Ll
03,0 O 4z b 5 Wi Gble cnl 53 p3,0 (S opd » ool jba (Ko o)y il
351 55 a3 S IS 1 3 g5 (S5 050 B oS SaS 0T 4 8 (5 polis S0 5 0Ll (solane
ssba s ol K3 5500 Ml o Kas S o YV (g i S Sl ol Sl b
5 OVl a5 o6 8053 8 5l gl 033150, s b e SRl U s il bl (g Sy
Sl 5 Ol da g slaasl Ayl b 53 5 el 035 Gslane 3 e Oler s | OIS il
“ i b LS e (e b s K0 S sl 5 Gl B s s s o5 cnl s 23,5 o edalie
Kon b 5 olems (Pl SLl L ol 01 K § xiy am s bl Guaa L Sas § Ll sla

35S Ol OV g a5 35 50 5505 1l 3ot S 03 5 e Ol ol Bl
s S bl 5 bl gl date S glacglir uad 534S Cd 8w Ol g e 4ot sba
LS e e s sl plas Of Kb 5 elerrl glacalis Ol sl & O 51 cute
3 sl Glual Gass kit ) 55 St 53 STens s b5 b il 5l 5538 (S e
o 5 G el 3 s 18 Sl 5l S 5 Ol s Kbl s 90,50, Wbl e
5 35 Sl ge (o ol 05 1S DU 16,8 e s B ol dalss B 0as

.bﬂv.a:lj.éoLgL@-?:jj\);}}L;;mJbﬁ)de\

cu
SMart PLS /s 5008 iy e 3 (ol b = (£ e (Lo (0TAY) L gdgn ¢ 51553 10 gy cosl3pd 1sle o3l

Sl oSS 0L sl S

Sl o Slsle s ed Sl 5 Sl Jige U e (OTAY) L e (S5 eild il Ol sl 0l (5]
AP o 8 olad Y8 0505 cdew s 5 Co o A/ 5 anldind (63, 90 anllae : lojla

allles) Ka b anwy slaasls Lo ((W¥48) als (asSK wll fad (gallidss an S ¢ (slammacSy

OF o &) osld AY 6,0 ‘J'LM'/‘;[ML("J}{W Saotelp Slelllo ()b Ol gl e 155 50



IPA Ol 3 las ol osled cpiin o (s Kiis § olazar! ladllas asliboas 5 \AA

25 5 Sukp alis plesl —0lnl e ok e b L(0YR0) . e wslimsl Slhe (bl Gle (e
YoV o DA o )les O o35 (8, K000,8 dan s 5 (g stol o asldead (Aais

e 03 GG S dake s SRS IKE 5 e Ly slasls ).:JL? S (IY40) Lo (5,0 dlmsy (Sl
it 7 5,50, anllad ((Olghonl 5 s (Glaslio andllae) (o Kis § dais (Hlud y plal 5 s 0l Kis S
FO-FY v ) ojled D o33

Gk Ol 5 i aalilad (g K3 S 5 S, Lla b i (olems 5o (SKon 3 glaadl 3o 500 .(0YA0) il (SIS
XY o Y oyled F oy

U5 ok (sl ping g aaldeas ((Konjp o DLl ale (6 K5 S Cais a1 .(1WA0) ol Oliel 5 o om
MY 2o A0 osled glblo 5 Co il

alllan (6t (68005 s i iy GRE el OTAY) e L i 50l st il
VA-AY o Y ojlad F 0y95 Spd (Sptoli o i gs asllad (G, ed OMS 16550

R o Sl e B (IT40) b s 2l 5elS (935,80 S 5 G Lo sdem (53
wllad (G ol e &S50 iaallas 5550) OS5 K shs Sl Slole Case s plel Sl
EYY o X ket VS0 Sl o ke

S halen s UK 5 reg Sl S OV S S e 5 s b
O O Co e 5 mleo pwdige

1 eb s ool ol gl edisle 2SS s ITAY) Bl ol ¢ s 3l (83 smmen t0 g (Ol
SO Lo AA ojled A o35 o bl Co ko dloms

380 5 bl Gl wly LIS LoBL) (1YAY) Lo e ¢l ol tLd jdhemme ( Jlajdame £l (i
NESVEY s ) iled A0 o)s3 o L Gy pils asldead L gmmee s a8 5 S

f";uuiﬁ'gjii .11§J§i>; PESUV I ol B &Ajs o2l SLsh (OVYAA) o peal (el 5 dzme ¢ et
M==AY Gao & ojled N oys (Ll (bl an) LT (gLl i o

Ol oo 5 S L3 Sde (6,8 s alaly axlllae L(OVYAY) L e Gl 50l g (i (&5 g 50 S5 thangd (oSS
YEV-YYA (o 9 ojled V) o33 ¢ oo sar Copele (sla dasp (Sl slitle S aule 28 L LIS (650

— Ko b s (G355 Konp andllas 35 50) OAE g ems 3 Gl K ,h) OFAY) a5 s bL WSl el

A% o N oyl AT o) s lblif



A4 535S 55 5 sladaaie (g3l g guas 3 Ol o Kap B

golﬁléu)}:jﬂv\:stL{‘ddwléujﬁ.s)séjib)fé)lifw@Jw)ﬂ)).(\r‘\a).aﬁwggfjwzaﬁ‘éaw
AANAY oo O Sled D oy o Jler Gl asllad (sl 5 4S5

st S5 4 i Do il 3,500 Fen Sl Yoleo (OYAY) Loy e Slbhnl 5 5l e
i Ol e S 10l sl Ol 3 l5 s el SMArt-PLS

(S8 S dade S Olgeay Olpl 51 a3 sal Jie ane 5 (OYAY) s (o fl g Ol st (83 50ee
AVANPP oo TA o)lad A 093 ¢ o pae Co ko (sla ingi (oS 5 Sbss 5,55,

Cosgerr Noap wledos Caslie 5l zal S OYAY) 0l (3L sl oy (6wl Il (dgs (S e
AYO o FY oyl VA oy 50 bl )/ — Kin b Colellles aaldead (4S5 5 Ol kel aslie n one Ol ol ool

U s daly CldS sl aule B ey (OFAY) s GBS sl (spe0L5s fsdee (SIS
NIV pas A esled Vv ooyn ( BT GL Cu e asldiad (L ks Sl e SlaudE 5 Sleds (g3l pasi

yy

Artigas, Enrique Marinao., Vilches-Montero, Sonia., Yrigoyen, Coro Chasco. (2015).
Antecedents of tourism destination reputation: The mediating role of familiarity. Journal of
Retailing and Consumer Services, Vol. 26, 147-152.

Agapito, D., Valle, P. & Mendes, J. (2014). The sensory dimension of tourist experiences:
Capturing meaningful sensory-informed themes in Southwest Portugal. Tourism
Management, Vol. 42, 224-237.

Agapito, D., Mendes, J. & Valle, P. (2010). Destination image. Perspectives of tourism versus
residents. European Journal of Tourism, Hospitality and Recreation. 1 (1), 90-109.

Asseraf, Yoel., Shoham, Aviv. (2017). Destination branding: The role of consumer affinity.
Journal of Destination Marketing & Management, Vol. 6, Issue 4, 375-384.

Bianchi, Constanza., Milberg, Sandra., Clneo, Andres. (2017). Understanding travelers'
intentions to visit a short versus long-haul emerging vacation destination: The case of Chile.
Tourism Management, Vol. 59, 315.

Cerro, Ana Maria Campon., Mogollon, José Manuel Hernandez., Alves, Helena. (2017).
Sustainable improvement of competitiveness in rural tourism destinations: The quest for
tourist loyalty in Spain. Journal of Destination Marketing & Management, Vol. 6, 252-266.

Chen, C. C,, Lai, Y. H. R,, Petrick, J. F., & Lin, Y. H. (2016). Tourism between divided
nations: An examination of stereotyping on destination image. Tourism Management, 55, 25-
36.



IPA Ol 3 las ol osled cpiin o (s Kiis § olazar! ladllas asliboas 5 4.

De Moya, M., & Jain, R. (2013). When tourists are your “friends”; Exploring the brand
personality of Mexico and Brazil on Facebook. Public Relations Review, 39, 23-29.

Frias-Jamilena, Dolores M., Sabiote-Ortiz, Carmen M., Martin-Santana, Josefa D., Beerli-
Palacio, Asuncién. (2018). The effect of Cultural Intelligence on consumer-based destination
brand equity. Annals of Tourism Research, Vol. 72, 22-36.

Foroudi, Pantea. (2019). Influence of brand signature, brand awareness, brand attitude, brand
reputation on hotel industry’s brand performance. International Journal of Hospitality
Management, 76, 271-285.

Foroudi, Pantea., Gupta, Suraksha., Kitchen, Philip., Foroudi, Mohammad M., Nguyen, Bang.
(2016). A framework of place branding, place image, and place reputation: antecedents and
moderators. Qualitative Market Research: An International Journal, 19 (2). 241-264.

Frias, D. M., Rodriguez, M. A., Alberto Castaneda, J., Sabiote, C. M., & Buhalis, D. (2011).
The formation of a tourist destination's image via information sources: The moderating effect
of culture. International Journal of Tourism Research, 14(5), 437-450.

Gupta, Shashwat., Foroudi, Mohammad M., Vaatanen, Juha., Gupta, Suraksha., Wright, Len
Tiu. (2018). Nations as brands: Cinema's place in the branding role. Journal of Business
Research, In Press.

Hahm, Jeeyeon (Jeannie)., Severt, Kimberly. (2018). Importance of destination marketing on
image and familiarity. Journal of Hospitality and Tourism Insights, Vol. 1, Issue: 1, 37-53.

Herrero, Angel., San Martin, Héctor., Maria, del Mar Garcia de los Salmones., Collado,
JesUs. (2017). Examining the hierarchy of destination brands and the chain of effects between
brand equity dimensions. Journal of Destination Marketing & Management, Vol. 6, 353-362.

Jalilvand, Mohammad Reza., Heidari, Ali. (2017). Comparing face-to-face and electronic
word-of-mouth in destination image formation: The case of Iran. Information Technology &
People, Vol. 30, 710-735.

Japutra, Arnold., Molinillo, Sebastian. (2019). Responsible and active brand personality: On
the relationships with brand experience and key relationship constructs. Journal of Business
Research, Vol. 99, 464-471.

Kheng Tan, Wee., En Wu, Cheng. (2016). An investigation of the relationships among
destination familiarity, destination image and future visit intention. Journal of Destination
Marketing & Management, Vol. 5, Issue 3, 214-226.

Kim, S. H., Holland, S., & Han, H. S. (2013). A structural model for examining how
destination image, perceived value, and service quality affect destination loyalty: A case
study of Orlando. International Journal of Tourism Research, 15(4), 313-328.



14y 535S 55 5 sladaaie (g3l g guas 3 Ol o Kap B

Kim, H. B., & Lee, S. (2015). Impacts of city personality and image on revisit intention.
International Journal of Tourism Cities, 1(1), 50-69.

Kladou, Stella., Kavaratzis, Mihalis., Rigopoulou, Irini., Salonika, Eleftheria. (2017). The role
of brand elements in destination branding. Journal of Destination Marketing & Management,
Vol. 6, 426-428.

Kladou, S., & Mavragani, E. (2015). Assessing destination image: An online marketing
approach and the case of trip advisor. Journal of Destination Marketing & Management. Vol.
4,187-193.

Lopes, S. D. F. (2011). Destination image: Origins, developments and implications. Revista de
Turismo y Patrimonio Cultural, 9(2), 305-315.

Lee, So Jung., Bai, Billy. (2016). Influence of popular culture on special interest tourists'
destination image. Tourism Management 52, 161-169.

Liu, Hongbo., Li, Xiang (Robert)., Cardenas, David A., Yang, Yang. (2018). Perceived cultural
distance and international destination choice: The role of destination familiarity, geographic
distance, and cultural motivation. Journal of Destination Marketing & Management, Vol. 9,
300-309.

Martins, José., Costa, Catarina., Oliveira, Tiago., Gongalves, Ramiro., Branco, Frederico.
(2019). How smartphone advertising influences consumers' purchase intention. Journal of
Business Research, Vol. 94, 381-382.

Martinez Gonzalez, José Alberto., Parra-Lopez, Eduardo., Buhalis, Dimitrios. (2017). The
loyalty of young residents in an island destination: An integrated model. Journal of
Destination Marketing & Management, Vol. 6, Issue 4, 447.

Mohaidin, Zurina., Tze Wei, Koay., Ali Murshid, Mohsen. (2017). Factors influencing the
tourists’ intention to select sustainable tourism destination: a case study of Penang, Malaysia.
International Journal of Tourism Cities, Vol. 3, 442-465.

Nazarian, Alireza., Atkinson, Peter., Foroudi, Pantea. (2017). Influence of national culture and
balanced organizational culture on the hotel industry’s performance. International Journal of
Hospitality Management, Vol. 63, 22-32.

Ozretic-Dosen, Durdana., Previsic, Jozo., Krupka, Zoran., Skare, Vatroslav., Komarac, Tanja.
(2018). The role of familiarity in the assessment of Turkey’s country/destination image:
going beyond soap operas. International Journal of Culture, Tourism and Hospitality
Research, Vol. 12, Issue: 3, 277-291.

Park, Jeong-Yeol., Back, Robin M., Bufquin, Diego., Shapoval, Valeriya. (2019).
Servicescape, positive affect, satisfaction and behavioral intentions: The moderating role of
familiarity. International Journal of Hospitality Management, Vol. 78, 102-111.



IPA Ol 3 las ol osled cpiin o (s Kiis § olazar! ladllas asliboas 5 X\

Parra, Vanesa F. Guzman., Oblitas, José Roberto Vila., Lafuente, Francisco Javier Maqueda.
(2016). Exploring the effects of cognitive destination image attributes on tourist satisfaction
and destination loyalty: a case study of Malaga, Spain. Tourism & Management Studies,
12(1), 67.

Qu, Hailin., Hyunjung Kim, Lisa., Hyunjung Im, Holly. (2011). A model of destination
branding: Integrating the concepts of the branding and destination image. Tourism
Management, Vol. 32, 465-467.

Stylos, Nikolaos., Bellou, Victoria., Andronikidis, Andreas., Vassiliadis, Chris A. (2017).
Linking the dots among destination images, place attachment, and revisit intentions: A study
among British and Russian tourists. Tourism Management 60, 15-29.

Santana, Josefa D. Martin., Palacio, Asuncién Beerli.,, Nazzareno, Patrizio A. (2017).
Antecedents and consequences of destination image gap. Annals of Tourism Research, Vol.
62, 13-25.

Souiden, Nizar., Ladhari, Riadh., Chiadmi, Nour Eddine. (2017). Destination personality and
destination image. Journal of Hospitality and Tourism Management 32, 54-70.

Shyan Horng, Jeou., Hsing Liu, Chih., Yu Chou, Hsin., Yen Tsai, Chang. (2012).
Understanding the impact of culinary brand equity and destination familiarity on travel
intentions. Tourism Management, Vol. 33, 815-824.

Tasci, Asli D.A. (2018). Testing the cross-brand and cross-market validity of a consumer
based brand equity (CBBE) model for destination brands. Tourism Management 65, 149.

Teng lat Loi, Lawrence., Siu lan So, Amy., Sheungting Lo, Iris, Hoc Nang Fong., Lawrence.
(2017). Does the quality of tourist shuttles influence revisit intention through destination
image and satisfaction? The case of Macao. Journal of Hospitality and Tourism Management
32,115-123.

Verissimo, José Manuel Cristovao., Borges Tiago, Maria Teresa.,, Gomes Tiago, Flavio.,
Jardim, Jodo Sérgio. (2017). Tourism destination brand Dimensions: An exploratory
approach. Tourism & Management Studies, 13(4), 3.

Wu, Chi-Min., Chen, Tso-Jen. (2018). Collective psychological capital: Linking shared
leadership, organizational commitment, and creativity. International Journal of Hospitality
Management, 74, 79.

Xia, Menglong., Zhang, Yang., Zhang, Chen. (2018). A TAM-based approach to explore the
effect of online experience on destination image: A smartphone user's perspective. Journal of
Destination Marketing & Management, Vol. 8, 259-270.



